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Abstract — The purpose of this study, taking the rapidly growing social commerce consumers as subject, is to investigate whether 

the social commerce buying experience has a significant influence on the price fairness perception and the repurchase intention. To 

this end, through literature review we derived key variables such as social commerce and price fairness, repurchase intention, illusion 

of control, etc. and through surveys we verified if the social commerce experience has a significant influence on the price fairness 

perception and if the price fairness perception on the repurchase intention. Based on these previous studies and other studies 

according to research model, the increase of social commerce experience didn’t significantly affect the price fairness. Second, the price 

fairness perception had a significant influence on the repurchase intention. Third, the illusion of control did not play a significant role 

in the point that the social commerce buying experience affected the price fairness perception. Finally, as a result of analysing the 

influences on the price fairness perception by classifying the types of price fluctuations, there was a significance influence only in case 

of unfavourable type to consumers. As the implications of this study we could find the price fairness as the factor affecting repurchase 

intention and the illusion of control and the product involvement had no influence. Finally, the fairness perception of consumers varied 

depending on the type of price fluctuations. 

 
(Pt9)Keyword— Social Commerce, Price Fairness Perception, Repurchase Intention, Illusion of control. 

 

 
 

 

Yoonseong Kim is currently a master program student at University of Science and Technology. He is going to earn his Master Degree in 
Engineering Feb. 2013.  His research interests include bundling ICT services and price strategy. 

 

 
 

 

 

 

 

 
Kwangsun Lim is currently a principal researcher at Electronics and Telecommunications Research Institute. He earned his Ph.D. in 

Engineering of Business from the Korea Advanced Institute of Science and Technology. His research interests include network economy 

and science & technology policy. 
 

 

 
 

 
 

 

Naeyang Jeong is currently a senior researcher at Institute for Basic Science. He earned his Ph.D. in Engineering from the University of 
Science and Technology. His research interests include customer analysis, and science & technology policy. 

 
 
 

 

 

 

A Social Commerce Customers’ price fairness 

perception Affects Their Repurchase Intention. 

Yoonseong Kim*, Kwangsun Lim**, Naeyang Jung*** 

* University of Science and Technology, Gajung-ro 217, Yuseong-gu, Daejeon, 305-350, South 

** IT strategy Research Division, ETRI, Gajeong-ro, Yuseong-gu, Daejeon, 305-700, South  

*** Policy Research Team, IBS, Gajeong-daero, Yuseong-gu, Daejeon, 305-350, South  

letsbe-07@hanmail.net, kslim@etri.re.kr, nyjeong@ibs.re.kr 

 

mailto:letsbe-07@
mailto:kslim@


 

 

 

2 

 
 

 

 

 
Naeyang Jeong is currently a senior researcher at Institute for Basic Science. He earned his Ph.D. in Engineering from the University of Science and Technology. 

His research interests include customer analysis, and science & technology policy. 

 


