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Abstract— Conversion is one of the ultimate goals of service providers. It requires an in—depth understanding of in
ternal mental behavior toward conversion. There are many industrial best practices in terms of guidelines for conv
ersion-oriented web design and smartphone application design. Most of them are still in a phase of trial-and-error
because they lack a systematic methodology that deals with the mental flow of a customer during conversion. In o
rder to provide building blocks towards a systematic construction of conversion-oriented web design methodology,
the author proposes a 4-stage view model of conversion.

Keywords— Mental model; conversion: view model; conversion-oriented web design; methodology;

Toshihiko Yamakami received the B.E.I.S. and M.S.1.S. from University of Tokyo, Japan, in 1982 and 1984 respectively. He received
the Ph.D. degree in reliability information system engineering from Kagawa University, Japan, in 2007. He was engaged in International
standardization of systems in the application layer and mobile Webs in ISO, W3C, and WAP(OMA). His research interests include
service engineering, gamification, and organizational knowledge and change management. He is a specialist at ACCESS, Japan. He has
been a member of the ACM since 1982, and is its life-time member. He obtained the IPSJ Yamashita Award in 1995. He published 160
international conference papers.

ISBN 978-89-968650-8-7 ICACT2017 February 19 ~ 22,2017


mailto:1first.author@first-third.edu

International Conference on Advanced Communications Technology(ICACT) 2

ISBN 978-89-968650-8-7 ICACT2017 February 19 ~ 22,2017





